THE A C. GILBERT COMPANY

ANNOUNCES A NEw PLAN
FOR BUILDING A PERMANENT GILBERT HALL OF SCIENCE

IN YOUR Toy DEPARTMENT

* *

*

A sales-tested way to increase your sales and profits



There’s Sales Magic to the Words

"Gi1BErT HALL oF Science

Fo boys, girls and parents the country over, the words “Gilbert

to point to in building up your reputation for leadership and iden-
Hall of Science” symbolize the finest in scientific toys, tifying your store as “Toy Headquarters.”
They read about it in Gilbert national advertising on American By featuring in your store advertising such phrases as “Visit our
Flyer Trains, Ercctor, Gilbert Chemistry Sets and other Gilbert
Toys,

Gilbere Hall of Science” ., . "The Store with the Gilbert Hall of
Science,” you give your store special prestige in the eyes of cus-
tomers, increase store traffic and enjoy the benefits of an incalculable
amount of word-of-mouth publicity,

They see the words "Developed at the Gilbert Hall of Science”
on the cabinets or cartons in which these famous toys are packaged,
In additon, thousands of children and parents, from every State

In brief, building a Gilbert Hall of Science offers you a simple
in the Union, annually visit the Gilbert Hall of Science exhibit in and inexpensive way to put a new and tremendously powerful mer-
New York, and such a visit makes an unforgettable impression on chandising force back of your entire toy department.
them, They carry back to their home towns thrilling stories of the

spectacular sights they saw,

No other name in the toy world is so famous or is surrounded
with so much magic as “Gilbert Hall of Science.” This suggests Erector Square, New Haven, Conn.
the practical question: How can you take full advantage of it?

And the practical answer is: Build a permanent Gilbert Hall of _
Science right in your store,

THE A, C, GILBERT COMPANY

The installation of a Gilbert Hall of Science will be important VISIT: THE GILBERT HALL OF .-SCIENGCE
news in your city—and it will continue to be news month after
month, year after year, It gives you something definite and specific FIFTH

AYENUE AT 2%1TH STREET, N.YX. C.

Copyright 1948, The A, C. Gilbert Company, New Haven, Conn.
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Lo make sure the new
Gilbert Hall of Science plan is
practical and profitable, it was

satles-tested in 3

leading stores

JOHN WANAMAKER, Philadelphia
JOHN WANAMAKER, New York

G. FOX & CO., INC., Hartford

I he idea of making it possible for retail stores to have A
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A Gilbert Hall of Science Gives You Five

ONE
Effective and safe display of

fmtm*e sets and models.

Special shelves, which are easily avached to back-
grounds, permit displaying Erector models, train
sets, train equipment, etc. to best advantage—and at
eye level. At the same time, displays are out of the
way of sales people and out of the reach of custom-
ers, guarding against damage by carcless handling,
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TWO

Am/)/c-* space [for demonstrations.

Many Gilbert Hall of Science tovs as, for example,
the new Erector Walking Giant, trains, log loader
and many others require demonstration in order o
make customers fully appreciate their play value
The special counters can readily be combined in
units of two, three or more to give ample room for
impressive demonstrations.

THREE
Clear counters for selling.

By displaying merchandise largely on background
shelves and demonstration tables, 1t 18 very easy o
plan your Gilbert Hall of Science 10 such o way as
to leave sufhcient clear counter sprace for actual
selling. This facilitates wating on customers and
gives sales people a better opportunity to sell the
largetr—and more profmable—Erector sets, traimn
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The American Flyer | vaen secteon n ihe
smodel Cilbert Hall 6f Screwce as sod mp 1w anr
New York vhouw room. Fiver space reguired 11

approsemately 30 x 15 Joevt




Important Merchandising Advantages

FOUR

Conrenrent mpuder-Counler
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