SPIKE FITZPATRICK'S
THE NAME K GANG /

(___——/ WE THANK YOU ALL

From all reports we've heard, the first issue of the
American Flyergram went off --- and up ---_like ome of
Cape Canaveral's better rocket efforts. Frankly, we
hadn't expected the very first copy to arouse much of
a ripple, but within a matter of hours the mailman

in with a load of coupons clipped from the
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NT back page --- asking for catalogs. Some jobbers wrote

S"\;}-:"E":FW‘A'?\JUST for extra copies and one dealer phoned for additional
OVERWORKED Flyergrams for his salesmen.

We had planned a little sunshine-soaking on the beach this summer,
but it looks as though we're stuck with this job.

ACTUALLY , WE/
DON'T MIND

_A B‘T ! SELLING STRATEGY

Not long ago we were chatting with a very successful dealer
who operated a hobby store that had increased its volume
= —JUSTE; WGRBS— -400% in the last nine years. We asked him the secret and he

' {: thought a moment before replying: '"Turn your prospects into
BUT WHATA 15 |

friends because its easier to turn a friend into a customer."

He went on to explain that going out of your way to help a
customer, showing an interest in the customer (without being
nosy!) and being honestly solicitous of his welfare do more

to create additional sales than anything else he's ever tried.

*It takes more effort in the beginning,'" he said, "but it's
AMEN.SAY WE . surprising how much more pleasant life can be with this
attitude.

THE GREATEST LETTER WE HAVE RECEIVED

A few months ago we opened our morning mail and found a letter so surprising
that we asked the sender if we could reproduce the entire contents.

JULY 1959

Vol. No. 2






	Flyergram-1.pdf

